REMARKS 

Reconsideration and further prosecution of the above-identified application are 
respectfully requested in view of the amendments and discussion that follows. Claims 1- 
58 are pending in the prior application. Claims 1-58 stand rejected. 

Claims 4 and 32 

With regard to claims 4 and 32, the Office Action asserts that "even if advertiser 
may indicate that his ads may be printed in a physical ad-book, the system is operable, 
however, to disable this function, especially since the advertisements are primarily 
viewed on line or over the Internet" (Office Action of 5/18/07, page 3). However, a 
review of the specification fails to provide any support for the Examiner's statements. 
For example, the statement that "ad-books may not be printed in physical form" 
(specification, page 10, lines 14-15) merely indicates that that the ad-books may or may 
not be printed, when advertisements are viewed from user terminals. Nowhere within the 
specification is there any support for the assertion that "the system is operable ... to 
disable this feature." Since there is no support for this assertion, the assertion by the 
Office Action is not well founded. 

There is also no basis for the assertion that "the advertisements are primarily 
viewed on line or over the Internet." In fact, a word search of the specification reveals 
that the word "view" is used 9 times and the word "print" is used 19 times. As such, the 
specification offers objective evidence that an ad-book would more likely be printed than 
viewed on line or over the Internet. 

In order to reduce the issues for prosecution, the first full paragraph on page 10 
has been amended to more clearly reflect the impression that the description would leave 
in the mind of one of skill in the art. More specifically, the specification has been 
amended to state that "When advertisements may be viewed from user terminals 2, 4 as 
an on-line ad-book on the world wide web, the ad-books may or may not be printed in 
physical form (thus cutting down on printing costs for the organization)." Since the 
specification offers objective evidence of this, the amendment is clearly not new matter. 
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Rejections under 35 U.S.C. §112 
Claims 1, 26-29, 33, 45-50 and 58 stand rejected under 35 U.S.C. §112, second 
paragraph. In particular, the Office Action objects to the user of "and/or." In response, 
claims 1, 26-29, 33, 45-50 and 58 have been limited to the use of the word "or." Since 
claims 1, 26-29, 33, 45-50 and 58 have been amended as suggested by the Office Action, 
the rejections are now improper and should be withdrawn. 

Rejections Under 35 U.S.C. § 103(a) 

Claims 1-9, 12-15, 16-37, 40-49 and 50-58 have been rejected under 35 U.S.C. 
§ 103(a) as being obvious over U.S. Pat. Appl. No. US 2002/0188532 to Rothstein. The 
applicant respectfully traverses these rejections. 

In response, independent claim 1 have also been further limited to "legally 
defined not-for-profit organizations." Claims 28, 29 and 50 have been similarly limited. 
Support for this claim limitation may be found in numerous locations throughout the 
specification (e.g., last full paragraph of page 9). 

Independent claim 1 has also been further limited to "a contributor at a user 
terminal connected to a communications network accessing an advertising preparation 
tool within an ad-book server; the contributor preparing an "ad" or message using the 
advertising preparation tool." Claims 28, 29 and 50 have been similarly limited. Support 
for the further limitations may be found in the specification on page 7, lines 1 7-27. 

The claimed invention is now differentiated over Rothstein on any of a number of 
different levels. For example, rather than providing an ad-server with an "advertising 
preparation tool", the Rothstein "invention provides a computer-implemented method for 
collecting and inserting advertising within electronic books" (Rothstein, par. [0022]). 
More specifically, the Rothstein "Distributor 106 collects electronic ads 112 from 
advertisers 102 and converts the electronic ads to the format of the electronic book 1 14" 
(Rothstein, par. [0023]). 

In contrast, independent claims 1, 28, 29 and 50 are limited to "an advertising 
preparation tool." In this regard, "The web-based advertisement preparation tool may be 
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executed at ad-book server 6 and may present choices relating to advertisement size, 
placement, cost/fee, layout, background and text to the user terminals 2, 4" (specification, 
page 7, second full paragraph). Since Rothstein "collects electronic ads 112 from 
advertisers 102 and converts the electronic ads to the format of the electronic book 114" 
Rothstein clearly does not have or use an advertisement preparation tool. 

Since Rothstein collects electronic ads 112 from advertisers, Rothstein would not 
have any need for an advertisement preparation tool. Since Rothstein has no need for an 
advertisement preparation tool, Rothstein fails to provide any teaching or suggestion of 
this claim limitation. 

The Office Action asserts that "the 'ad book', having inserted therein ads placed 
by advertisers or supporters, as a vehicle to raise funds on behalf of charities is a non- 
functional descriptive material that does not impact the content of the ads per se" (Office 
Action of 5/18/07, page 7). However, independent claims 1, 28, 29 and 50 are not 
directed to ads, but to ad-books for charitable organizations. Ad-books for charitable 
organizations are different than commercial publications because they are not used for 
commercial purposes. As described in the specification (and as would be well known to 
those of skill in the art), ad-books are published to convey ads and, for all practical 
purposes, only ads. As such, ad-books are structurally different than commercial 
publications that rely upon their entertainment content to sustain circulation. 

For any of the above reasons, Rothstein does not teach or suggest each and every 
limitation of the claimed invention. Since Rothstein does not teach or suggest each and 
every claim limitation, the rejections are improper and should be withdrawn. 

Official Notice 

The Office Action asserts that "an ordinary skilled artisan, using or implementing 
the system of Rothstein would have been motivated ... to incorporate the above 
disclosure ('Official Notice') into the system of Rothstein so as to use the 'ad book' 
teachings for any purpose including, but not limited to raising funds on behalf of 
charities" (Office Action of 5/18/07, page 7). However, the Office Action gives no 
indication of what "disclosure ('Official Notice')" is being incorporated into the 
disclosure of Rothstein. It is therefore respectfully requested that whatever "disclosure 
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('Official Notice')" is being incorporated be disclosed as required by 37 CFR 
§1 .104(d)(1). If the "disclosure ('Official Notice')" relied upon is based upon facts 
within the personal knowledge of the Examiner, then an affidavit is requested from the 
Examiner as required by 37 CFR §1.1 04(d)(2). 
The Office Action goes on to assert that 

"an organization solicits and receives ads from advertisers or supporters, 
supporting a specific cause or charity, and the advertisers' messages are placed or 
displayed in the electronic 'ad book' or physical 'ad book', such as newspapers, 
greeting cards and so on, distributed and sold to the public at large and the 
advertisers or supported are billed for placing their ads in the 4 ad book, wherein 
the revenue collected from the sale of the newspapers and advertising space to the 
advertisers is used, minus the overhead cost, to help provide food, housing/shelter 
and so on to the Homeless, poor and the needed, thereby providing an easy 
tool/means or vehicle used by organizations to raise funds on behalf of charities, 
wherein the collected funds, minus the overhead cost, are used to continue to 
provide the necessary and indispensable assistance to the poor and needed, while 
featuring the company associated with the 'ad book' as the company that cares for 
the poor and the needed, which in the end helps improve the company image 
through the good PR (Public Relations)" (Office Action of 5/18/07, page 7). 

The flaw with this logic, however, is that newspapers and greeting cards and, 
presumably, the "so on" would include "for profit" companies and "for profit" products. 
As such, none of the examples offered within the Office Action as a basis for the 
"Official Notice" is directed to the use of an "ad-book", as such term is used in the 
specification. 

As used in the art, the term "ad-book" has a specific structure used for a specific 
purpose. Ad-books are used by charitable organizations for the specific purpose of 
collecting charitable contributions and, then, only for collecting contributions. This 
difference is clearly seen in Rothstein. For example, Rothstein explicitly states that "The 
electronic book is received by the distributor with no space reserved for ads" (Rothstein, 
par. [0041]). This is in direct contrast to the ad-book described in the specification and to 
the claimed ad-book where substantially all the space is reserved for ads. 

Moreover, even assuming arguendo that "newspapers, greeting cards and so on" 
were ad-books, as asserted by the Office Action (which they are not), there is another 
reason why the "Official Notice" is improper. For example, the Office Action asserts that 



16 



"the revenue collected from the sale of the newspapers and advertising space to the 
advertisers is used, minus the overhead cost, to help provide food, housing/shelter and so 
on to the Homeless, poor and the needed." On a first level, the statement suggests that 
the newspaper would not need and would not take a profit for the sale of the newspapers, 
which is clearly in error. On another level, there is no basis for believing that the 
advertisers have any intent to help the poor by purchasing advertising space. 

The taking of "Official Notice" based upon a "newspaper, greeting card and so 
on" is a poor analogy at best and, in effect, amounts to pure conjecture. The Office 
Action offers no factual basis or examples of "newspapers, greeting cards and so on" 
used in the manner suggested. Moreover, "newspapers, greeting cards and so on" are not 
ad books because they are not used in the same way for the same purpose. 

For any of the above reasons, "Official Notice" of the use of "newspapers, 
greeting cards and so on" as ad-books is improper. Since it is improper, it should be 
withdrawn. 

Closing Remarks 

Allowance of claims 1-58, as now presented, is believed to be in order and such 
action is earnestly solicited. Should the Examiner be of the opinion that a telephone 
conference would expedite prosecution of the subject application, he is respectfully 
requested to telephone applicant's undersigned attorney. 
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The Commissioner is hereby authorized to charge any additional fee which may 
be required for this application under 37 C.F.R. §§ 1.16-1.18, including but not limited to 
the issue fee, or credit any overpayment, to Deposit Account No. 23-0920. Should no 
proper amount be enclosed herewith, as by a check being in the wrong amount, unsigned, 
post-dated, otherwise improper or informal, or even entirely missing, the Commissioner 
is authorized to charge the unpaid amount to Deposit Account No. 23-0920. A duplicate 
copy of this sheet(s) is enclosed. 



Respectfully submitted, 
& KATZ, LTD. 




5hristensen 
Oration No. 34,137 



August 15, 2007 
WELSH & KATZ, LTD. 
120 South Riverside Plaza 
22nd Floor 

Chicago, Illinois 60606 
(312) 655-1500 
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August 8, 2007 

WELSH & KATZ, LTD. 

120 South Riverside Plaza - 22nd Floor 

Chicago, Illinois 60606 

(312) 655-1500 



Letter from Bruce Fogelson, Inventor; 



AcCBoo kOnLine.com 




Commissioner for Patents 
P.O. Box 1450 

Alexandria, VA 22313-0001 August 8 5 2007 

Sent Via my Attorney 
with my pending file 

RE: Applicant: Bruce A. FogelsonArt Unit: 3622, Serial No.: 09/885,970 
Filed: June 21, 2001 For: METHOD AND SYSTEM FOR 
CREATING ADVERTISING BOOKS aka AdBookOnLine.com 
Attorney Docket No.: 80216 - Personal Letter & Exhibits. 



Dear Sir, 

This letter is in support and consideration of the above referenced U.S. Patent application 
process, as being assisted by my attorney, Jon Christensen and his firm of Welsh & Katz, 
here in Chicago, IL, and referenced above. I am asking Mr. Christensen to include this 
with his other, more formal communications on my file. 

Thank you for your considerations of my application to date. We have been attempting 
to contact your agency by phone to discuss our pending application, and I am more than 
pleased to, and would hereby request to fly out to visit with the proper person in 
Alexandria, VA or Washington, DC in order to further clarify or support my application. 
I am heartfelt in my desire and I feel that the public, and particularly the hundreds of 
thousands of charities, non-profits, communities of people and other groups and 
organizations could benefit from the method and system described. Furthermore, that 
with out the protection of the patent, such as I have applied for, no such service would 
ever or could ever emerge and provide any such benefits. This claim is thus far 
supported by the length some 7 years of modern internet growth with out a sign of any 



such service and my industry knowledge that only in a protected environment would such 
fragile and sensitive groups as charities and not-for-profits feel safe. 

Lacking the chance to speak or visit, I wanted to help further show you what makes this 
type of print-publication different that other segments of the print and publishing 
marketplace. My words, alone, can not best explain how very different these "Ad- 
Books" are from advertising publications. Examples, I feel, would be most helpful, to 
what we may have failed to fully craft the words for. 

Of course, it is up to us to devise and describe our intent. And I understand that you must 
be critical in your review. But some times examples may aid in exhibiting what we mean 
to say. It is my hope that, with the enclosed examples and exhibits, together with my 
attorneys 5 more formal application process, that we can best what it is, as well as what it 
is not, that we are trying to define. 

In order to show you what we are, as well as what we are not, I have provided select 
exhibits from "Ad-Books" as opposed to advertising books. Also I have provided the 
sorts of forms that go in to creating an "Ad" for an "Ad-Book" as opposed to the sorts of 
forms and information that go in to more conventional advertising books. Furthermore, 
please note that some of the examples pre-date my application, taken from my pre- 
application research and development files, and some are modern examples. This should 
show that, despite recent advances in internet-technology, we have yet to find any like- 
kind example, and the industry had remained unchanged (and, I argue, in need of patent 
protection to be developed). 

Throughout the Patent Pending application, this letter and these exhibits, it should be 
stressed that I just can't help the vernacular that "Ad-Book" is similar to advertising 
book. Though they are quite different. An advertising book, which is also abbreviated 
as an ad-book is a commercial or for-profit publication, generally supported by its 
purchasers or its circulation and advertising revenue based on circulation. An "Ad- 
Book" as we use the term in the not-for-profit, charity, group and organization sector of 



the economy, is not sold, but given away. And it's not "advertised in" based on the 
conventional commercial economic model of advertising based on circulation. 
Advertisers are better known as (and considered as) sponsors, or contributors, and often 
place non-commercial messages such as of support or congratulations. Yes, they may be 
businesses and yes, they may include their logo or identity. But, even when they place 
"Ads" in "Ad-Books" there is a qualitative difference is their expression of support for 
the groups as opposed to a commercial message and call-to-action or solicitation to buy 
their product and or service. These are differences that I believe you must see to 
appreciate. These are differences that, when placed in contrast, are obvious to both lay- 
people, as well as those knowledgeable in any field. I hope that these examples are just 
as obvious to you and that we have more fully described the important distinction. 

I am not interested in commercial publications. I am hopeful to take my personal and 
philanthropic experience and create a method and system to consolidate the process for 
non-commercial publications. Thus, commercial examples are only shown for contrast. 
Enclosed, please find the following examples, excerpted and copied for ease of reference 
and filing. I am also enclosing several full, original examples. In order to further define 
the differences I've tried to further describe commercial vs. non-commercial examples: 

Commercial Examples Non-Commercial Examples 

A Business to Business Directory Community Charity "Ad-Book" 

Non-"Ad-Book" Commercial Directory Political "Ad-book" 

Non-"Ad-Book" Coupon Book "Ad-Book" Program Guide (done by me) 

Non-" Ad-Book" local "yellow-pages" type. "Ad-Book" Show Program (old) 

For Profit Event Program "Ad-Book" Show Program (done by me) 

Non-"Ad-Book" Commercial Directory 

In addition, I'm including what I label a "Semi-Commercial, Semi-Not-For-Profit 
Program Ad-Book" (Not quite stage-bill or show-bill) for the Revinia Festival summer 
concerts. Revinia is a famous large outdoor classical concert venue in my home-town, 
just north of Chicago. I believe that it is a not-for-profit entity, but enjoys significant 



corporate support in this very affluent suburb. Why would I include a questionable 
example? In part to be honest, all examples represent only case by case or rule of thumb 
and may help understand, but not define the scope of this desired invention. I also 
provide this questionable example, because I believe that there is an objective answer. 

If it has not been clear in our application then I would be willing to restrict the scope of 
the invention to those transactions to or from a properly defined charity, not-for- 
profit, political or community group* Those would be defined through the U.S. Tax 
codes or be groups (such as little-league teams or scout-troops and the like) that are too 
small to be required to file. By contrast, commercial - which is to say, for-profit entities 
would file as such for all regular business purposes and in their tax-standing with the 
Internal Revenue Service (IRS). By referencing governmental, statutory and reporting 
requirements as a defining difference then there is a standard and one which a court can 
look to, with legal experts and other court precedent, in the event that the hoped for US 
Patent for my "Ad-Book" can look to. 

To further define Ad-Book as a process, it should be understood that the Ad-Book 
publishing also dose not follow commercial business methods for publishing. This 
includes its forms, requirement to get printing cost quotes, the definitions as understood 
by printers, and the complex technical undertaking which is needed to create this 
automated "Ad-Book" service. Each of these items is further described, with exhibits, 
per the attached. And each represents the uniqueness of the issues and complexity which 
must be employed in order to be of service the vast array of not-for-profit groups and 
organizations. 

On a personal note, I am pleased to say that I have just been awarded my 2 nd U.S. Patent 
in my regular field of Real Estate and Building. I am a conscientious and successful real 
estate developer in my own firm www.ParamountHomes.com with a 20 year motto of 
"Building Neighborhoods and Turning Buyers Into Neighbors"™. Having the "Ad- 
Book" invention would be fulfilling the first priority in my motto which is "Building 
Neighborhoods" and would afford the communities, community groups and charities, 



with which I and so many of us serve, to extend the reach of their fiindraising, as well as 
their mission, education, and message. The message and mission statement of my own 
charity group at www.ChicagoHomeAndBuildersFoundation.com is available on-line to 
further express my background and intent. If issued, I believe that this would be a Patent 
that helps "Give" and give-back to our communities. 

Please be so kind as to give my application further consideration. I would like to meet, or 
at least talk with the U.S. P.T.O. and resolve my file properly. I hope this is helpful and 
thank you for your consideration thus far. 



Sincerely, 




Bruce A. Fogelson 

1345 W. Wolfram Ave., Chicago, IL 60657 

P. 773-528-9077 x 5, C. 773-716-6686 E. Bruce@ParamountHomes.com 

JAcC"B ookOn£ine xom m 

www.ChicagoHomeAndBuildersFoundation.com 




www.ICareASAP.com 




I-CARE-ASAP- Assoc . 



an Independent Construction And Real Estate 
Applications, Services And Providers Association 



m 



AdtiookOnLinexom 



The "Ad-Book" form is the key solicitation for ads and 
contributions to "Ad-Books". 

The patent pending process seeks, as a principal method, to 
automate and consolidate the form, style and functions of 
such forms via online or e-mail formats. 

Attached are examples of traditional "Ad-Book" forms. 

Please note their similarities and their differences with 
commercial advertising contracts. 
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AD BOOK FORM 

Auction 200f 
Saturday, March W, 200* 

to WBfmmmtmmmmmmm^G scholarship fund 

i Day School 





Contact: 

Development Associate/Special Events Coordinator 



Sale price available for orders received by 11/30/06 — Final deadline 12/22/06 
Size Details Sale Price Final Price 



□ 


Inside Cover 


Front or Back 


No Discount 


$1800 


□ 


Gold Page 


7 1/2" x 10" 


No Discount 


$1000 


□ 


Full Page 


7 1/2" x 10" 


S475 


$525 


□ 


Half Page 


7 1/2" x 5" 


$275 


$325 


□ 


Quarter Page 


3 3/4" x 5" 


$125 


$150 


□ 


Business Card 


2"x3 1/2" 


No Discount 


$60 


□ 


"60th Diamond 2" x 3 1/2" 

Anniversary" 
(ad wilt appear in a special logo) 


No Discount 


$60 


Name: 


Address: 


City: 




State: 


Zip: 




Home Phone: 




Size of Ad: 





f or supply your credit card information. 

Exp Date: 

Date: 



Make check payable to the 

VISA or MC: 

Signature: 

^ Enclosed is the ad as I would like it to appear, 

Enclosed is the text that I would like the ] 

Please include enclosed photo. 

Please return form and payment to: 

mmm School— ATTN: Ad Book 
WBMRMMtreet 



chool to place in an ad for me. 



Contact: 



mmm 

Chicago, 

, Development Associate/Special Events Coordinator 



Email: «HMip@bl 

Final Deadline 12/22/€# 



fffltt 204ft ANNUAL DINNER PROGRAM BOOK 



THANK YOU FOR YOUR SUPPORT! 

Your ad space is multi-functional: 

• Promote a business or service 

• Remember or honor someone 

• Send a message of support for the4$0t£L 

• Congratulate the honorees 

It's easy: 

• Send us your camera-ready art: E-mail digital artwork (.gif, jpg or .pdf files) to 4flSti0MiB.org, 
or mail hard copies to the address below; 

-or- 

• Compose a message and have us design your ad for you (feel free to use the back of this 
form.) 

Please submit your ad by September #T 20(30 

Please send this form along with your check made payable toABBW (or provide a credit card 
number below — Mastercard or Visa only, please) to: 

I^DorrailLiJiii ftLt, Suite ^p) 
Providence, lG*fli^ 

Questions? Call the office at 831-7171 . 



The size of a full page ad is 6" wide by 7%" high. The grid represents the different size options: 



Full page: $275 



Name 
Address 


1/4 
$100 

(3x3%) 




City, State, Zip 
Contact Person 




1/8 (Bus. Card Size) 
$60 

(3 x17b) 


Phone 

Ad Size Amount Enclosed 


1/2 
$175 

(6 x 3 3 / 4 ) 




Credit Card Number Exp. Date 
(VISA or MC) 







University Chicago School of I 



Gala October : 
Program Ad Form 

On October M, more than 700 ¥ i 1 WT industry professionals will gather Ito honor ^ 
: Enterprises, and celebrate the Chicago School of P.ml Hfltfin 

Keynote Speaker: IL „ IT ~ . former Secretary of Housing and Urban Development 

Honoree: MmMUimmmtX, Marshall Bennett Enterprises 



PROGRAM BOOK AD CONTRAC T DEADLINE: SEPTEMBER 16, 2004 



Full Page: $5,000 $10,000 Half Page: $2,500 - $4,999 Quarter Page: $1,250 - $2,499 



Company Name: 
Contact Name: _ 

Address: 

City: 



State: 



Zip: 



Phone: 



Fax: 



Email: 



/ hereby authorize Roosevelt University to insert my ad in the Chicago School of Real Estate Program Book 
Authorized signature: .,. 



AD SPECS 

Full Page: 5 x 7.5 vertical Half Page: 5 x 3.687 horizontal Quarter Page: 2.437 x 3.687 vertical 

o All ads are in black and white. 

o TIFF or EPS Files 300 DPI 

o Include all fonts and images. 

o Email files to: heather@harringtondesign.biz 

o Art must be received by: October 1, 2004 NO EXCEPTIONS 

PAYMENT 

Make check payable to Roosevelt University. The full amount of your contribution is tax deductible. 
Please retain a copy for your records. 

Check is enclosed for: Please charge: _Visa _ MasterCard Discover 

Amount $ Account number: Expiration Date 

Signature: . — 



Please send checks to: 





HM FESTIVAL 



Ad Book Order Form 

Indicate Your Ad Choice: 
Horizontal Layouts Only 

.Full-Page Ad, $125.00 Half-Page Ad, $75.00 

8.5" X 5.5* 4.25" X 2.75" 

.Quarter-Page Ad, $50.00 Eighth-Page Ad, $25.00 

2.2" X 1.3" Business Card 

Please make your check payable to: 
Hack Pride, P.O. Box 49m, St Lu f Lull O 



Advertiser Phone/Ext. Cell. 

Contact Person Amount Enclosed $ 



Address City Stat e Z ip 

Special Instructions 



Please Send Camera ready Ads/Art and/or Logos only. This form and a copy of your ad, along with 
a payment must be submitted no later than jy^f-Mlfc . Ad books will be available on August 18, 
2006. 

Clients Signature ~~ Date 



All advertisements should be camera ready. If possible save all documents to a CD or submit 
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Application 

ASSOCIATE MEMBERSHIP APPLICATION 

Please check (/) one: 
□ Associate Main Member □ Associate Affiliate Member 



Member Name: 



Company Name: 

Address: 

City: 

Phone: 

E-mail: 



State: 



Zip Code: 



Fax: 



Type of Business: 

Spike/Sponsor Name: 



CHAPTER DESIGNATION (please check one) 

□ City of GlttftJyu □ l*m*f County C3*d»County □ 



Central □ Southwest 



Total 



embership Dues: $ 



(from worksheet on reverse) 



Method of Payment 



□ I am authorizing 
Please charge to my: □ Visa 

Account # . 

Card Holder: 



ir Chicago to charge one full year's dues to my credit card. 
□ MasterCard □ American Express 

Exp. Date / 



Card Holder's Signature: 
Q Attached is my check of $ 



for one full year's dues, made payable to: 
Association of Greater' 



In making this application, I agree to abide by the Bylaws of the Hi mil flu M j-JUU—HL f ^"^J"J" . 

its Code of Ethics. 1 also understand that my full association dues include membership in the local associat ion and 

membership in both the ItamuDui l iiUJi'UJUu . ,1, Mlinnii and the l l f M ■ r H I I s In the 

event my membership is terminated, 1 agree to the immediate discontinuance of the use of any association insignia 
in connection with my business. 



DATE 





— OFFICE USE ONLY — 




Accountina 


Data Entered 




Date 


Initials 0aTe 


Initials 


New Member Racket Mailed 




Last updqted: 1/06 


Date Initials 



Advertising Insertion Order 



02627 



Builder/Architect | Commercial Builder/Architect | Doctor of Dentistry | M.D.News | Real Estate Executive | Restaurant Forum | Restaurateur of AZ 



lagazine Edition Information 



STREET ADDRESS X* W 




RESS /- 



J 



:ity N " I 



3R 



STATEyVPROWNCE f ZIP /POSTAL CODE 



Advertiser Information: 



/ £ TA ^ur\ 



•?©: rr.c-.*e ",ir t one >po: cole, use the --color price 
~ro; 2f err.i'jm ac ssace. -r.e advertiser may pay a t0 : : preferred placement ra 
2nd Sr'rc: =d location or page dominance, provided thai the ac space is 4/c 
" 2 oace or :srcer. 



Ca nee-Hat ion: . i- . 
S<t-Up Error: 
Payment: 



Mi-:.... ■ 



RATE: 



X (per insertion) 
3X (per insertion) 
6X (per insertion) 
1 2X (per insertion) 
SRAN Rate 



Cover Position 


□ Outside Back Cover 


□ inside Front Cover 


□ Insicte Back Cover 


Ad Size (example: 1/4, 1/2) 


1 / ? □ Vertical 


□ Square /5{ Horizont 


No. of insertions 

^Consecutive Issues 

□ Every Other Issue 

□ Other 




□ I2x ^ * 


Beginning with (month/yr.) 




Color 


^ 


□ Blacjpnd WhrfRW^ 


Preferred Placement** 







SPECIAL CHARGES: 

Color Each Month (1 additional color = $100) 

□ 1st Ad □ All Ads Creative Services 
Preferred Placement Fee 
Less Agency Discount 
Total for Contract 




structions: 




$ *r f /Jo 



□ Tax ID i 

3 ikneri^nclosed. Check # 



'Billed 

Apply Payments to my Credit Card 
Credit Card Used □ Visa □ MC 72 



NAME AS IT APPEALS ON CREDIT CARO 




c 



EXPIRATION DATE 



ay merits arc processed in US dollars hv Sunshine Media, Inc. in 
be convene*! at the exchange rate in effect at the time the transaction is 
in the exchange rate or additional fees imposed by the customer's issuing 
it\ of the customer. 



card tor al! invoices i>»ued against this and future contracts. This payment method 
iin in tonv until rewiked b\ cither the customer or Sunshine Media, inc. The revocation 
Jui re written not i real ion. one party to the other, with proper signature, and be transmitted 

\ :a e-mail, lav or nut!. 

Short Rate: \d*erti>er* will be diort- rated if, within a \2 month period from the date of the ;r>t 
i:wrti< »n. the amount of >p.ue upon which the hillings have been based has not been used. Advertisers 
w ;1! k -hurt -rated hack to the next lowe»i frequency level that applies. Advertiser or the advert i>er'- 
iJeiux w dl bear lull re»pon«ihiliiy lor \\ it h holding adverting materials which nuv violate am law, 
rL^uiation < >r ruling ot ;he federal Trade Commission or infringe anv copvright. trademark, ur patent 
and -ha!! detend. indemnify and hold harmless the publisher from all third part\ claims on at count 
'.hereof. When m» new ^jpv i- pn>\ ided. the copy la-t run will be repeated. 

The publisher re*er\e- the ri»ht to re|e, t any advertisement, photograph or illusratton whuh i- 
• i» billed to iv in keeping with the standard.- of the publication. 



i acknowledge upon signing mis contract that 1 nave carefully read and accepted the terrT>r«nditiopaifrid policies of this contract. I further understand that any 

~~~"*roal agreements are not binding to this agreement. 




Make checks payable to: Sunshine Media, Inc, 8283 N Hayden Rd, Ste 220, Scottsdale,AZ 85258 | 480.522.2900 | Fax: 480.522.2901 | sunshinemedia.com 

White-Sunshine Media Yellow-Publisher Pink-Customer 
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Magazine Edition Information 


MAGAZINE EDITION (tVCPtJkJON V> " V ■ " ^ " ^ ^ ' v t 

yiCC / C Vy ^ ^ 




Bill To: 


COMPAtfl^AME ( VV U _ ' 

V <V ^ r^\wV V^H Wv<lS 


'COTfctCT NAME' ' : " '" • - - . .. •• .... . 


STREET ADDRESS - - 


crnr - ^ fr state /province zjp /postal code 




RATE: / 1X (per insertion) 
3X (per insertion) 
6X (per insertion) 
1 2X (per insertion) 
SRAN Rate 


$ L7Yn 




$ 
$ 


EMAIL ^- 


$ 


Advertiser Information: 


$ 



Cover Position 



Ad Size (example: 1/4,1/2} 



No. of insertions 

□ Consecutive Issues 

□ Every Other Issue 

□ Other 



Beginning with (month/yr.) 



□ Outside Back Cover 



□ Inside Front Cover 



□ Inside Back Cover 



□ Vertical 



□ Square □Horizontal 



□ Ix 



□ 3x 



□ 6x 



□ 12x 



SPECIAL CHARGES: 
Color Each Month (1 additional color = $1 00) 
□ 1st Ad □ All Ads Creative Services 
Preferred Placement Fee 
Less Agency Discount 
Total for Contract 



Special Instructions: 



□ Tax ID # 

□ Payment Enclosed. Check # 

□ To Be Billed 

□ Apdw%ayment$ to my Credit Card 
Credit'Ka&Used □ Visa □ MC E^\M 




ON CREDO" CARD 




mem>: All credit ca! 
ittsdale, AZ. Funds will be coi 
processed. Anv ?uctuation in the 
bank is the sole responsibility of tl 



dollar? bv Su 




ocessed in US dollaffbv Sunshine Media, Inc 
hangc rate in efTea at the lime the transaction is 
r nr additional fees imposed by the customer's issuing 



Cancellation: C*.-wci!a::on -.nil no: be accepted alter tne -pa^e re-erwtiun dea.il me wnich i» the 
2 I" of thv *ojor.c month preceding the month ut' i^ue. \\) cancellation* mu*t be m \v ruing and 
pro* Kjcd to Sunshine Media, inc.. S2S3 N Kayden Rd. Ste 2 20. >cottsdale. AZ $ 52 >$. 
Wt-Up Error: An* error in the printed ad that wa> original!) typoet b\ the puhli>her from eop\ 
-uooliec b\ the id\ert:*<r or jd*er;i>er>'5 agent, when the original ad cop\ ua> correct, will be 
coVriDen>a;eG r>v .»ne corrected ad insertion a: no charge m the vu'twquen: i*.*ue ot the magazine. 
Pavment: Pavment for advertising is due within 50 day> ot" invoice date. Invoices older than 30day> 
wiil incur a 1 5 5 a per month rnance charge accrued on the unpaid balance and a S 2 5 late processing 
fc#. In the e* en; it becomes necessarv for Sunshine Media, inc. to place this Agreement in the hands 
of an aitorncv or collection agenev for purpoes of debt collection, the customer agrees to pay, in 
addition to anv other relief, reasonable attorneys fees and any other co>ts incurred by Sunshine 
Media. Inc. or it? assignees. If the customer elects to pay by credit or debit card, the signature 
Mow srul! be sutrcvn: to authorize Sunshine Media. Inc. to automatically charge the customer's 



credit or debit card for all invoices issued against this and future contracts. This pavment method 
will remain in force untii revoked by cither the customer or Sunshine Media, Inc. The revocation 
shall require written noli ?cat ion, one party to the other, with proper signature, and be transmitted 
\ ia e-mail, fax, or mail. 

Short Rate: Advertiser?, will be short -rated if, within a 12 month period from the date of the :rst 
insertion, the amount of space upon which the billings have been based has not been used. Advertisers 
will be short -rated back to the next lowest frequency level that applies. Advertiser or the advertiser'* 
agency will boar full responsibility for withholding advertising materials which may violate any law, 
regulation or ruling of the Federal Trade Commission or infringe any copyright, trademark, or patent 
and shall defend, indemnify and hold harmless the publisher from all third party claims on account 
thereof. When no new copy is provided, the copy last run will be repeated. 

The publisher reserves the right to reject any advertisement, photograph or illustration w hich i*. not 
deemed to be in keeping with the standards of the publication. 



1 acknowledge upon signing this contract that 1 have carefully read and accepted the terms, condition and policies of this contract. 1 further understand that any 

verbal agreements are not binding to this agreement. S^'^J S / 


PWNT NAMV^V V f / f 






PUBUSHER NAME J J \ X ~* 


PU^ISHEP FAX NUMBER 


PUBLISHER PHONE NUMBS * 

AIO-12.M 



Make checks payable to: Surfehine Media, Inc, 8283 N Hayden Rd, Ste 220, Scottsdale, A2 85258 | 480.522.2900 | Fax: 480.522.2901 | sunshinemedia.com 

White-Sunshine Media Yellow-Publisher Pink-Customer 



Builder/Architect 

RATE . 

CARD aa^jw 



1^ 



■ Builder/Architect is a business-to-business magazine 
. '-'serving the residential building industry since 1937. 
• / We integrate compelling local market editorial With 

informative national features and columns to deliver a 
•,Y unique perspective to the industry.. Each local market 
f edition profiles prominent professionals and companies 

driving the success of the residential building sector. We 1 
i:v feature an assortment of new products, services and 
1 ! ' innovations. No other publication serves the residential 
■ ' ' building market like Builder/Architect magazine. 







<:<:. v.- '. ■. 1^ 1 k- 






Size 


Ix 


3x 


6x 




Full Page 


Si, 595 


SI, 515 


SI, 355 


SI, 275 


2/3 Page 


1,195 


1,135 


1,015 


955 


1/2 Page h & v 


955 


910 


815 


765 


1/3 Pace s & v 


720 


680 


610 


575 J 


1/4 Page h & v 


560 


530 


475 


44^^ 


2 Page Spreac 


2,395 


2,275 


2,035 


1,915 


Outside Back Cover 


2,235 


2,120 


1,900 


1,785 ^ 


inside Front Cover 


1,995 


1,895 


1,695 


1,595 


Inside Back Cover 


1,335 


1,745 


1,560 


1,465 












Size 


lx 


3x 


6x 


12x 


Full Page 


$1,115 


SI, 060 


$950 


$895 


2/3 Page 


335 


795 


710 


670 


1/2 Page h & v 


670 


635 


570 


535 


1/3 Page s & v 


500 


475 


425 


400 


1/4 Page h & v 


390 


370 


330 


315 


2 Page Spreac 


1,675 


1,590 


1,425 


1,340 




WkuesA 


^^^^ 






Size 


lx 


3x 


6x 


12x 


2 Page Insert 


SI, 340 


Si, 275 51,140 


SI, 070 


4 Page Insert 


1,580 


1,500 


1,345 


1,265 


6 Page Insert 


1,945 


1,345 


1,650 


1,555 








Size 




3x 


6x 


12x 


1/6 Page 




$320 


$300 


$270 


1/8 Page 




265 


240 


190 



TARGETED CIRCULATION 

Builder/Architect magazine is distributed in over 60 major markets 
throughout the United States and Canada and produced exclusively for 
industry leaders including builders, architects and remodelers. Builder/ 
Architect readers are prominent and influential industry professionals 
in your local target market. 

ADVERTISING OPPORTUNITIES 

Local Advertising - Reinforce your brand strategy and ensure the 
success of your advertising campaign through Builder/Architect 
magazine. Promote directly to local Builder/Architect readers to 
build a strong brand identity and increase product and service sales. 
Preferred placement options are available for you to maximize 
exposure to qualified readers. 

Multi-Market Advertising - Expand your reach and effectively 
target multiple markets with call-to-action advertising in Builder/ 
Architect magazine. Drive your advertising campaign across a variety 
of regions throughout the U.S. and Canada where available. Ask 
your local publisher about special volume discounts for multi-market 
advertising opportunities. 

Special Advertising ~ Obtain a high profile position and command the 
reader's attention through multimedia advertising solutions such as belly 
bands, business reply cards, counter cards, custom posters, ePrints, 
gatefoid covers, pre-printed inserts and poly-bags. This dynamic 
approach can differentiate your product message and special offers^ 
many leveis, including raising your profile at events and trqtfe 

PREMIUM REPRINTS 
Colorful Reprints 

Reprints of complies feAuMd m E^lerJPTrchitect are i^eal for 
rqmoting ^ur cJilKj^Recutives, and mrpdjfcts a*P5ervices. 

[exposure wit£j hj^fcjuH^l -color reprir 
sTpromotifriaa 

' show handouts. 
Reprints en Espanol 

Open up new market oppor%n| 
speaking buyers. Reach u% grj 
We translate your reprints, all 
both English and Spanish. Ask about our su 
make a lasting impression. 




rtising positions in each 



PREFERRED PLACEMENT RATES 

The publisher reserves the right to select a^ 
issue. However, the advertiser may pay a loWo premium to select 
premium placement positions in the magazine if the ad space is 4-coior 
and 1/3 page or larger. Contact your local publisher for more details. 

RATE SPECIFICATIONS 

All ad and insert rates are per insertion. Color may be added to b&w ads 
for an additional $100 per color (CMYK only). Classified rates are not 
available in all markets. 

CLOSING DEADLINES 

Please contact your local publisher for advertising and materials 
closing deadlines. 



EFFECTIVE APRIL 2007 



^jBujidj^rchitebt * 



visit us at builderarchitect.com 



MECHANICAL SPECIFICATIONS 
Final Trim: 8.5" wide x 11" tali 
Binding: Saddie-stitched 
Cover: Sheet fed on 100 lb. gloss text 
Body: Sheet fed on 70 ib. gloss text 
Line screen: 175 



f ^ApVERTISiNG PAGE DlMENSioNS 


(Wx ri) J 


Spread (Bleed) 


17 1/4" x 11 1/4" 


Spread (Non-Bleed) 


16" x 10" 


Full (Bleed) 


8 3/4" x 11 l/4 n 


Full (Non-Bleed) 


7 1/2" x 10" 


2/3 Vertical 


4 7/8" x 10" 


1/2 Horizontal (Bleed) 


8 3/4" x 5 5/8" 


1/2 Horizontal (Non-Bleed) 


7 1/2" x 5" 


1/2 Vertical 


4 7/8" x 7 1/2" 


1/3 Square 


4 7/8" x 5" 


1/3 Vertical 


2 5/16" x 10" 


1/4 Vertical 


3 1/2" x 5" 


1/4 Horizontal 


4 7/8" x 3 3/4" 


-ag; a" sizes o; stacked on a page a^s r.ci avn*: 






1/6 Vertical 


2 5/16" x 5" 


1/6 Horizontal 


4 7/8" x 2 5/16" 


1/8 Vertical 


2 5/16" x 3 1/4" 


1/8 Horizontal 


3 1/2" x r 



Graphics: Raster images must be 350ppi and saved in a TIFF or EPS 
format. Do not embed images in your source file without including 
those images separately (unless providing a PDF/X-la file). Remove all 
embedded color profiles prior to saving files. 

Fonts: Include all fonts with your source files. Adobe Type 1 fonts 
preferred - Include both printer and screen fonts. Font substitutions will 
be made for missing or noncompliant fonts. Sunshine Media, Inc. does 
not assume responsibility for content errors due to these substitutions. 

Charges: Submit final, approved artwork only. Production charges may 
apply to your supplied ads if they do not comply with our specifications. 
Charges are billed at. an hourly rate with a half-hour minimum. 

MULTIPLE MARKETS 

Each contracted market requires separate ad files and proofs. 

CLASSIFIED AD SPECIFICATIONS 

Classified ads are not available in all markets. Files accepted for 
classified ads must be in black and white, contain one logo and consist 
of no more than 25 words. 

DIGITAL FILE STORAGE 

Digital files of supplied artwork will be archived for a 12-month period. 
Service charges apply for digital files recovered beyond the 12-month 
period. Original storage media will not be returned. 



ADVERTISING SPECIFICATIONS 
Platform: Macintosh platform preferred 

Preferred File Format: Press optimized, Acrobat PDF/X-la compliant files 
are the preferred format for final artwork. Other acceptable applications are: 
Adobe InDesign 3 , Adobe Illustrator", Adobe Photoshop", and QuarkXPress*; 
We do not accept ads created in Microso f t Published, Microsoft Word*, 
Microsoft PowerPoint'-, Multi-Ad Creator", or Corel Draw'. 

File Transfer: Ail digital files should be provided on a CD or DVD and 
must be accompanied by a hard copy/proof of the finished product. Files 
may be uploaded to our FTP site; contact your local publisher for more 
information. Files transferred via FTP must be supplied as a PDF/X-la 
file or source files must include a clearly labeled PDF ^soft proof." 

Color: All images must be saved in CMYK format. Any RGB, Index, or 
PMS colors must be converted to CMYK prior to submission of materials. 
Noncompliant images will automatically be converted to CMYK. Sunshine 
Media, Inc. does not assume responsibility for any discrepancies that may 
occur as a result of the conversion. 

C 2.040/ ©2007 SUNSHINE MEDIA, INC. 



INSERT REQUIREMENTS 

Insert size: 8 1/4" x 11" or smaller. Paper stock not to exceed 100 lb. 
text. Inserts count as one insertion toward frequency. All single-page 
inserts are tipped in. Ask your publisher for the correct quantity to 
supply. If you are interested in having a custom insert produced, please 
cali Sunshine Media for a quote. 

Shipping Instructions: All inserts must be shipped prepaid and labeled 
with the magazine edition name, 5-digit publication number (contact 
publisher for number), month of issue, and total number of boxes. 

Sunshine Media Printing 
Attn; Howie Hibbs 
3980 East Columbia Street 
Tucson, Arizona 35714-2140 

Contact your local Publisher for more information 



A Sunshine Media Pubkatior ] 8283 N Hayrten 3d, Ste 220, Sconsdsie, AZ 8525S 
i^imNiTLt,.* 480.522.2900 j Fax: 480.522. 2901 ( sunshiriemedia.com 



REAL 



ATE I 



EXECUTIVE 





Mf^^jo W® festal m smm^mmfc @? mm gm&y^ 







Size 


Ix 


3x 


6x 


12x 


Full Page 


S2,435 


S2,315 


$2,070 


$1,950 


2/3 Page 


1,825 


1,735 


1,550 


1,460 


1/2 Page h & v 


1,460 


1,390 


1,240 


1,170 


1/3 Page s & v 


1,095 


1..040 


930 


875 


1/4 Page h & v 


850 


810 


725 


680 


2 Page Spread 


3,655 


3,470 


3,105 


2,920 


Outside Back Cover 


3,410 


3,240 


2,900 


2,725 


Inside Front Cover 


3,045 


2,890 


2,585 


2,435 


Inside Back Cover 


2,300 


2,660 


2,380 


2,240 




RMiBSl 


















Size 


lx 


3x 


6x 


12x 


Full Page 


$1,585 


SI, 505 


$1,345 


$1,265 


2/3 Page 


1,185 


1,130 


1,010 


950 


1/2 Page h & v 


950 


900 


305 


760 


1/3 Page s & v 


710 


675 


605 


570 


1/4 Page h & v 


555 


525 


470 


445 


2 Page Spreao 


2,375 


2,255 


2,020 


1,900 




Size 


lx 


3x 


6x 


12x 


2 Page Insert 


Si, 900 


SI, 805 


SI, 615 


Sl,520 


4 Page Insert 


2,240 


2,130 


1,905 


1,795 


6 Page Insert 


2,755 


2,615 


2,340 


2,205 




Size 




3x 


6x 


12x 


1/6 Page 




$450 


$425 


$380 


1/8 Page 




375 


340 


270 



TARGETED CIRCULATION 

Real Estate Executive is distributed in over 37 major markets 
throughout the United States and produced exclusively for industry 
leaders including agents, managers/ brokers and appraisers. Real 
Estate Executive readers are prominent and influential industry 
professionals in your local target market. 

ADVERTISING OPPORTUNITIES 

Local Advertising - Reinforce your brand strategy and ensure 
the success of your advertising campaign through Real Estate 
Executive magazine. Promote directly to local Real Estate 
Executive readers to build a strong brand identity and increase 
product and service sales. Preferred placement options are 
available for you to maximize exposure to qualified readers. 
Multi-Market Advertising - Expand your reach and effectively 
target multiple markets with call-to-action advertising in Real Estate 
Executive. Drive your advertising campaign across a variety of 
regions throughout the United States. Ask your local publisher about 
special volume discounts for multi-market advertising opportunities. 
Special Advertising - Obtain a high profile position and command 
the reader's attention through multimedia advertising solutions 
such as belly bands, business reply cards, counter cards, custom 
posters, ePrints, gatefold covers, pre-printed inserts and poly-bags. 
This dynamic approach can differentiate your product message 
and special offers on many levels, including raising your profile at 
events and trade shows. 

PREMIUM REPRINTS 

Colorful Reprints 

Reprints of companies featured in Real Estate Executive are 
ideal for promoting your company, executives, and products and 
services. Increase your brand exposure with high quality 4-cc!or 
reprints to use as brochure inserts, promotional flyers, direct mail 
pieces and trade show handouts. 
Reprints en Espanol 

Open up new market opportunities and spread the word to Spanish- 
speaking buyers. Reach this growing segment with Reprints en 
Espanol. We translate your reprints, allowing you to buiid product 
awareness in both English and Spanish. Ask about our special 
Combo pricing and make a lasting impression. 

PREFERRED PLACEMENT RATES 

The publisher reserves the right to select advertising positions in 
each issue. However, the advertiser may pay a 10% premium to 
select premium placement positions in the magazine if the ad space 
is 4-color and 1/3 page or larger. Contact your local publisher for 
more details. 

RATE SPECIFICATIONS 

All ad and insert rates are per insertion. Color may be added to b&w 
ads for an additional $100 per color (CMYK only). Classified rates 
are not available in all markets. 

CLOSING DEADLINES 

Please contact your local publisher for advertising and materials 
closing deadlines. 



EFFECTIVE APRIL 2007 



EXECUTIVE 



visit us at reemagazine.com 



MECHANICAL SPECIFICATIONS 
Final Trim: 8.5" wide x 11" tail 
Binding: Saddle-stitched 
Cover: Sheet fed on 100 lb. gloss text 
Body: Sheet fed on 70 lb. gloss text 
Line screen: 175 



ADVERTISING PAGE DIMENSIONS 


(WxH) 


Spread (Bleed) 


17 1/4" x 11 1/4" 


Spread (Non-Bleed) 


16" x 10" 


Full (Bleed) 


8 3/4" x 11 1/4" 


Full (Non-Bleed) 


7 1/2" x 10" 


2/3 Vertical 


4 7/8" x 10" 


1/2 Horizontal (Bleed) 


8 3/4" x 5 5/8" 


1/2 Horizontal (Non-Bleed) 


7 1/2" x 5" 


1/2 Vertical 


4 7/8" x 7 1/2" 


1/3 Square 


4 7/8" x 5" 


1/3 Vertical 


2 5/16" x 10" 


1/4 Vertical 


3 1/2" x 5" 


1/4 Horizontal 


4 7/8" x 3 3/4" 


• :<£ = a-3? &z s»rts .vv o r . s:acved on a ocge 3"! r.«; .v* r - 




CLASSIFIED AD DIMENSIONS 


(W x H) 


1/6 Vertical 


2 5/16" x 5" 


1/6 Horizontal 


4 7/8" x 2 5/16" 


1/S Vertical 


2 5/16" x 3 1/4" 


1/8 Horizontal 


3 1/2" x 2" 



Graphics: Raster images must be 350ppi and saved in a TIFF or EPS 
format. Do not embed images in your source file without including 
those images separately (unless providing a PDF/X-la file). Remove alt 
embedded color profiles prior to saving files. 

Fonts: Include all fonts with your source files. Adobe Type 1 fonts 
preferred - Include both printer and screen fonts. Font substitutions will 
be made for missing or noncompliant fonts. Sunshine Media/ Inc. does 
not assume responsibility for content errors due to these substitutions. 

Charges: Submit final, approved artwork only. Production charges may 
apply to your supplied ads if they do not comply with our specifications. 
Charges are billed at an hourly rate with a half-hour minimum. 

MULTIPLE MARKETS 

Each contracted market requires separate ad files and proofs. 
CLASSIFIED AD SPECIFICATIONS 

Classified ads are not available in all markets. Files accepted for 
classified ads must be in black and white, contain one logo and consist 
of no more than 25 words. 

DIGITAL FILE STORAGE 

Digital files of supplied artwork will be archived for a 12-month period. 
Service charges apply for digital files recovered beyond the 12-month 
period. Original storage media will not be returned. 



ADVERTISING SPECIFICATIONS 

Platform: Macintosh platform preferred 

Preferred File Format: Press optimized. Acrobat PDF/X-la compliant files 
are the preferred format for final artwork. Other acceptable applications are; 
Adobe In Design ~, Adobe Illustrator* Adobe Photoshop*', and QuarkXPress^. 
We do not accept ads created in Microsoft Publisher'", Microsoft Word^ 
Microsoft Powerpoint", Multi-Ad Creator' 1 ', or Corel Draw*. 

File Transfer; All digital files should be provided on a CD or DVD and 
must be accompanied by a hard copy/proof of tne finished product. Files 
may be uploaded to our FTP site; contact your focal publisher for more 
information. Files transferred via FTP must be supplied as a PDF/X-la 
file or source files must include a clearly labeled PDF u soft proof." 

Color: AH images must be saved in CMYK format. Any RGB, index, or 
PMS colors must be converted to CMYK prior to submission of materials. 
Noncompliant images wilt automatically be converted to CMYK, Sunshine 
Media, Inc. does not assume responsibility for any discrepancies that may 
occur as a result of the conversion. 

Cfe„W07 ©Z007 SUNSHINE MEOIA,JNC. 



INSERT REQUIREMENTS 

Insert size: 8 1/4" x 11" or smaller. Paper stock not to exceed 100 lb. 
text. Inserts count as one insertion toward frequency. All single-page 
inserts are tipped in. Ask your publisher for the correct quantity to 
supply. If you are interested in having a custom insert produced, please 
call Sunshine Media for a quote. 

Shipping Instructions: All inserts must be shipped prepaid and labeled 
with the magazine edition name, 5-digit publication number (contact 
publisher for number), month of issue, and total number of boxes. 

Sunshine Media Printing 
Attn: Howie Hibbs 
3980 East Columbia Street 
Tucson, Arizona 85714-2140 

Contact your local Publisher for more information 



A Sunshine Media Publication [ 8233 N Hayden Rd, Ste 220, Scoitsdaie, A2 85258 
xu^mr., u t g,* 480.522.2900 | Fax: 480.522.2901 | sunshtriemedin.com 
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AcCH ookOnLine xom 



"Ad-Books" are self published and thus require quotes for 
printing year after year. The following are examples of 
"Ad-Book" print quotes. "Ad-Books" differ from 
commercial publications which print regularly or typically 
and at commercial rates. "Ad-Books" are often printed a.) 
at retail rates and in small quantities or b.) are given special 
pricing by the printer who has an affinity to the group or 
takes a tax-deduction from the print-process for this type of 
not-for-profit customer. 



f6 



ideas, solutions, printing. 



ANNIVERSARY 



December 3§, 200# 
Quotation 



Mr. 



SGMDavis St 
Evanston, 

Fax> 

Submitted by: 

************************************************************** 

DESCRIPTION: Ad Book 5.5" x 8.5" finished size 

144 page body + Cover, perfect bound 



QUANTITY: 

STOCK: 

FILM/ART 
SPECS: 

PROOFING: 

PRESSWORK: 

FINISHING: 

DELIVERY: 

PRICE/TERMS: 



1000 

Cover - 1 Opt CI S Body - 60# Starbrite Opaque text 
Client to provide disk 

Triangle to supply digital color proof for approval 

Cover -4/1 Body- 1/1 

Cut, fold, perfect bind, carton 

One local delivery included 

$8250 



OVERRUNS/UNDERRUNS NOT TO EXCEED 10%, TO BE BILLED OR CREDITED 
ACCORDINGLY. This quotation is subject to final review upon receipt of disk & photography. 
TERMS OF SALE-NET 30 DAYS, subject to approved credit. First order may require a deposit and 
payment in full prior to shipping dependent on credit information. 
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Ad Book On Line Assistant ~ ABOLA 

2731 N.Lincoln Ave. Chicago, IL 60614 ~ Ph. 773-528-9077. Fx. 773-528-8848 



SAMPLE PRINTING QUOTE 
Date: January 06, 200 

To: 

RE: BOOK 
From: 

Description: Perfect Bound Book Plus 4pp Cover 

Quantity: 1000 
Pages, 

Paper and Ink: BODY - 130pp on 60# Offset PLUS 20pp on 80# Gloss 
Text Prints 1/1 Black w/No Bleeds 
COVER - 4pp Prints 4/1 w/Bleed on 10PT CIS Plus 
Aqueous or UV Coating on One Side 

Size: Finished - 8.5 x 5.5 

Pre-Press: Disk 

Proof: Yes 

Bindery: Perfect Bound 

Shipping: Local 

Price: $4900.00 

Thank you and please call me with any questions. 
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Ad'B ookOnLine . com 



"Ad-Book" printers know the difference between 
commercial and charity or non-profit "Ad-Book" jobs. The 
following memo further expresses the field from a 
traditional printer (who is excited with patent pending 
process). 



Ad Book On Line Assistant ~ ABOLA 

273 IN. Lincoln Ave. Chicago. IL 60614 ~ Ph. 773-528-9077. Fx. 773-528-8848 



PRINTER'S NOTES & SUGGESTIONS 

From: Sent: Friday, August 200 To: Bruce Fogdson Subject: 

. . .Printers Inc., established 1948 and "cut its teeth" on producing "ad books" including those 

for many charities and organizations. Elder brother .... president of . . .PRESS taught 

Press was one of the largest ad books printers in 1930-50s in the area, and started his own 

printing co Printers Inc., in 1948 and went right into producing ad books for the ... . area 

and continues today producing those books for some of those same organizations. 

Even though technology is constantly changing, the ad book concept still remains the same as 
it s original idea, a way for organizations to raise money. Technology has had an impact on ad 
books and improvements are never ending and always welcome. 

Books are produced faster now which gives the organizations more time to promote the event 
and raise more money for the cause. Technology helps the printer produce more books in the 
same time. In the past the printer could only produce so much, but now more can be produced 
in the same time frame. 

With today's technology the computer savvy person can, and some do, create their own page 
for the ad book and submits their ad via hard copy, disk or e-mail. This saves the organization 
money on the typesetting and proofing, costs, and gives the organization a shorter deadline. 
(MORE TIME) 

The donator also now knows how the ad will look. 

At Printers we are very excited for the proposed "Ad Book On Line" idea. It could truly 

revolutionize this industry that is so very important to us, as printers, and to the many 
organizations in the fundraising efforts that they do. As one of the oldest firms or families that 
we know in this industry, we can say honestly, and with some authority, that this would be a 
significant difference in the process and methods for us and our customers. 
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"Ad-Book" on-line technology is significant and by no 
means simple. 

The following is a technology brief for the "Ad-Book" 
online. 

Also attached are recent "Ad-Book" development structure 
report. 

This shows the complexity and uniqueness of the proposed 
invention. 



as 



Ad Book On Line Assistant ~ ABOLA 

2731 N. Lincoln Ave. Chicago. IL 60614 ~ Ph. 773-528-9077. Fx. 773-528-8848 



AdBook Online technology brief ~ Confidential 

By Gary Pearlman CTD to Bruce A. Fogelson - Patent Pending - 

Technology Partnership: 

AdBook Online has chosen eClick Performance to develop the prototype, user 
interface, web site, Internet strategy and Internet marketing. eClick Performance has 
help over 120 clients over the last year to increase their web sites profitability by 
optimizing their site to not only rank the highest possible on all of the major search 
engines (Google, MSN, Yahoo, AOL, etc... ) but also monitoring click traffic on their 
clients site and redesign sites to maximize the current site traffic. 

eClick is a full service Internet marketing company providing exceptional web design 
and development, database and application integration, and Internet marketing 
including Search Engine Optimization, Paid Placement Campaign creation and 
management, banner placement, email marketing, and many other Internet marketing 
solutions. eClick's staff also maintains web pages for its clients reducing the staffing 
needs of their clients. 

AdBook Architecture: 

Front-end: 

After extensive research and testing eClick Performance has selected and is building 
the user interface using some of all of: HTML, PHP, CSS, and Java Script. This will 
allow us the most flexibility in the early stages of development and will work with the 
most number of client browsers. Plus the fact they can easily staff up quickly if need 
with these common skills. 

The user interface will be a common web base form but using CSS to create a much 
nicer user experience, cleaner pages, and will work on all of the major browsers. 
When looking at the current prototype you will notice it looks more like a PDF or print 
form then a normal web base form. This is due to both the graphics arts talent at 
eClick and their ability to maximize the use of CSS to deliver a pleasing looking and 
familiar looking form. 

Back-end: 

The backend database is also base on common technology allowing the fastest 
development with the most flexibility. It is using a common and easily adaptable SQL. 
The SQL platform can easily be upgrade to a fully comprehensive database platform 
providing enterprise-class data management with integrated business intelligence (Bl) 
tools. SQL is completely secure and a reliable storage for both relational and 
structured data, enabling us to build out and manage highly available. 

Printing: 
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Ad Book On Line Assistant ~ ABOLA 

2731 N. Lincoln Ave. Chicago. IL 60614 ~ Ph. 773-528-9077. Fx. 773-528-8848 



Since there are many options, users, and company involved in the over all process 
including the print process, we have opted for an "Open Source 1 ' type concept allowing 
us to deliver the final product in the format that works best for each user. Since we are 
running on a SQL database we can generate the appropriate format for the 
appropriate user. 

We know we will need at least 2 main print formats. First will need to create and print 
in a PDF format. This allow us to not only to control the print on anyone's computer 
and printer regardless to brand, operating system, type, or age but it is the most 
common program of its kind capable of running on 99% of all current computers. 

The second more important format is for the printer who will be taking the final product 
to the print press. They tend to use the EPS (encapsulated postscript) format. The 
system will also be capable of generating any other common print formats. 

After extensive research, conversations and work with Adobe to allow us to print in the 
most poplar Adobe PDF formant, we have selected to use a third party to create the 
PDFs on the fly. One reason for our decision is base on price. Believe it or not Adobe 
wanted over $1 million dollars for their "PDF server" when we have found many other 
companies able to generate the same PDF file in the range of only $5,000 to $10,000 
for their software! On Adobes defense this is a new product for them and they will 
probable reduce the price after it is in the market for a while. 

Reporting / Data Harvesting: 

Once again, base on our SQL data structure we are able to use simple database 
quires and excel reports. The system will also work with the powerful integration to 
Business Objects' Crystal Reports. 
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eClick Performance 

get more from your site 



Internet Marketing I Optimization I Paid Placement 




AdBook Development Structure 

April 1 6, 2007 

Prepared for: Adbook 

Bruce Fogelson 

Prepared by: Kimberly Sue Eastep 
312.640.0083 

Kim@eClickPerformance.com 



Cary Pearlman 
312.640.0083 

Carv@eClickPerformance.com 



Status: DRAFT Version 1.4 
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eClick Performance 

Basic Database Structure and Tables 



Organization Data The Core Table within the Database Structure 

An organization may have many AdBooks. Each AdBook may have only one AdBook 
Chairman(sm), but many AdBook Chairmen(sm) may provide services for a single organization via 
multiple AdBooks. All search options for the web site will point to a given organization, which may 
in turn offer several AdBooks. The specific data stored in the table includes group contact 
information, including organization's name, mailing address, email, phone, fax. 

Pertaining to AdBook General Users 

User Data (userdata table) 

User contact information and the record of agreement with the pledge statement. Linked to 
specific AdBook. Linked to Organization. 

Print Ad Data (printad table) 

Information about the print ad, ad page choice and size, plus the ad itself as created by the user. 
Linked to User. Linked to specific AdBook. Linked to Organization. 

Online Ad Data (onlinead table) 

The full listing for the online ad. Linked to User. Linked to specific AdBook. Linked to Organization. 
Dedications (dedication table) 

User dedication listing. Linked to User. Linked to specific AdBook. Linked to Organization. 
Payment Data (payment table) 

Payment information. Linked to User. Linked to specific AdBook. Linked to Organization. 

Pertaining to Specific AdBook Account Access 

Login Data (login table) 

Login information including email address, password, and security Q/A. Different access 
priviledges are assigned to be used at login to determine whether this is a general user or a 
AdBook Chairman(sm). Linked to user. Linked to AdBook Chairman(sm). Linked to specific 
AdBook. Linked to Organization. 
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eCtick Performance 

Search and Key Word Assignments 

Search variables and key descriptions for use in finding and accessing a specific adbook user 
page. Including city, state, organization, organization type, and description. Linked to specific 
Organization. 

Pertaining to AdBook Chairmen(sm) and Setting-Up AdBook Accounts 

AdBook Chalrman(sm) Data (chairmandata table) 

Information about all AdBook Chairmen, including name, mailing address, email, phone number. 
Linked to specific Organization. Linked to specific AdBook. 

AdBook Data (bookstructure table) 

Information for the creation of a specific AdBook, including size, cover choices, special pages 
allowed, pricing, opening and closing dates, etc. Linked to specific Organization. 

Pricing Data (bookpricing table) 

Pricing for specific AdBook options, including for print and online ads. Linked to specific AdBook. 
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Login website structure 



Home Page 



Losin 




General 

User 
Account 



Chairman 
Account 




AdBook Ad 

#2 



AdBook #1 



Purchase 
Another Ad 
for Any Org 



Ad Book #2 



Set Up 
Another 




Edit 
AdBook 
Settings 



Dashboard 
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eClick Performance 

Public site map 



Home Page 




Org 

Sign Up 



AdBook 
Online Ads 



Take A 
Tou r 



Contact Us 
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AdBook Management 
Table Structure 



ORGDATA 






oid 


int(9) 


/*ORG ID PRIMARY KEY AUTOJNCREMENT*, 


org_name 


varchar(lOO) 


/*ORG_NAME NOT NULL*/ 


org_address 


varchar(150) 


/*ORG_ADDRESS NOT NULL*/ 


org_city 


varchar(40) 


/*ORG_CITY NOT NULL*/ 


org_state 


varchar(2) /*ORG_STATE NOT NULL*/ 


org.zip 


int(5) 


/*ORG_ZIP NOT NULL*/ 


org_phone 


int(10) 


/*ORG_PHONE NOT NULL*/ 


org_fax 


int(10) 


/*ORG_FAX NULL*/ 


org_email 


varchar(50) 


/*ORG_EMAIL NOT NULL*/ 


taxjd 


int(9) 


/*TAX ID NULL*/ 


description 


mediumtext 


/♦DESCRIPTION NOT NULL*/ 


thank_you 


mediumfext 


/*THANK_YOU NULL*/ 


org_date 


date 


/*ORGJDATE NOT NULL*/ 



CHAIRMANDATA 

chairjd 
first_name 
last_name 
address 
city 
state 
zip 

phone_number int(10) 
fax int(10) 



int(9) 

varchar(30) 
varchar(50) 
varchar(ISO) 
varchar(40) 
varchar(2) 
varchar(lO) 



/*CHAIRMAN_DATA PRIAMARY KEY AUTOJNCREMENT*/ 

/*FIRSTNAME NOT NULL*/ 

/*LASTNAME NOT NULL*/ 

/*STREET ADDRESS NULL*/ 

/*CITY NOT NULL*/ 

/*STATE NOT NULL*/ 

/*ZIPCODE NOT NULL*/ 

/*PHONE NUMBER NOT NULL*/ 

/*FAX NUMBER NULL*/ 



BOOKSTRUCTURE 

book_id int(9) 
print_size int(l) 
prod_value int(l) 
est_number int(l) 
frontjnside int(l) 



/*BOOKJD PRIMARY KEY AUTOJNCREMENT*/ 
/*PRINT_SIZE NOT NULL SEE-KEY*/ 
/*PROD_VALUE NOT NULL SEE-KEY*/ 
/*EST_NUMBER NULL SEE-KEY*/ 
/*FRONTJNSIDE NOT NULL*/ 
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rearjnside 

rear 

binding 

print_opt 

open_date 

close_date 



int(l) 
int(l) 
int(l) 
int(l) 
date 
date 



/•REARJNSIDE NOT NULL*/ 
/*REAR NOT NULL*/ 
/•BINDING NOT NULL SEE_KEY*/ 
/*PRINT_OPT NOT NULL SEE-KEY*/ 
/*OPEN_DATE NOT NULL*/ 
/*CLOSE_DATE NOT NULL*/ 



eClick Performance 



BOOKPRICING 

adpricejd int(9J /*ADPRICEJD PRIMARY KEY AUTOJNCREMENT*/ 

goldjull decima1(4,2) /*GOLD_FULL NULL*/ 

goldjialf decimal(4,2) /*GOLD_HALF NULL*/ 

silver Jull decimal(4,2) /*SILVER_FULL NULL*/ 

silver_half decimal(4,2) /*SILVER_HALF NULL*/ 

bronze Jull decimal(4,2) /*BRONZEJ=ULL NULL*/ 

bronze Jnalf decimal(4,2) /*BRONZE_HALF NULL*/ 

standard Jull decimal(4,2) /*STANDARD_FULL NOT NULL*/ 

standarcLhalf decimal(4,2) /*STANDARD_HALF NOT NULL*/ 

standard.qtr decimal(4,2) /*STANDARD_QTR NOT NULL*/ 

bus_card decimal(4,2) /*BUS_CARD NOT NULL*/ 

patrons decimal(4,2) /*PATRONS NOT NULL*/ 

boosters decimal(4,2) /*BOOSTERS NOT NULL*/ 

online_6 decimal(4,2) /*ONLINE_6 NOT NULL*/ 

onlinej 2 decimal(4,2) /*ONLINE_l 2 NOT NULL*/ 



// INT KEY // 

print_size 

1=6x9 
2=8.5x8.5 
3=8.5x1 1 



prod_value 

1 =Basic paper w/Card Stock Cover 

2=Glossy Cover w/B&W only 

3=Glossy Cover w/B&W, Gold, Silver, Bronze 

4=Glossy Throughout w/B&W, Gold, Silver, Bronze 
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binding 

l=Bound 
2=Spiral 

print_opt 

1 =AdBook will print and ship it to Org 
2=Choose Your Own Printer 




eCiick Performance 
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eClick Performance 

AdBook General User Table Structure 



USER_DATA 

userjd int(9) /*USER ID PRIMARY KEY AUTOJNCREMENT*/ 

first_name varchar(30) /*FIRSTNAME NOT NULL*/ 

last_name varchar(SO) /*LASTNAME NOT NULL*/ 

businessjiame varchar(lOO) EBUSINESS NAME NULL*/ 

user_occ int(2) /*USER_OCC NULL*/ 

address varcharf 1 50) /*STREET ADDRESS NULL*/ 

city varchar(40) /*CITY NOT NULL*/ 

state varchar(2) /*STATE NOT NULL*/ 

zip varcharf 1 0) /*ZIPCODE NOT NULL*/ 

phone.number int( 1 0) /*PHONE NUMBER NOT NULL*/ 

fax int( 1 0) /*FAX NUMBER NULL*/ 

agree int(l) /*AGREE TO TERMS AND CONDITIONS l=YES0=NO7 

user_date date /*USER_DATE NOT NULL*/ 



PRINT_AD 

printed Jd int(9) /*AD ID PRIMARY KEY AUTOJNCREMENT 

adjype int( 1 ) /*AD SIZE-TYPE NOT NULL SEE-KEY*/ 

boosterpatron int( 1 ) /*BOOSTER OR PATRON NULL SEE-KEY*/ 

printadjmg varchar(SO) /*PRINTADJMG NOT NULL*/ 



ONLINE.AD 

online_id 
onlinejength 
online_name 
online_email 
online_phone 
online_website varchar(80) 
online_business int(2) 



int(9) 

int(2) 

varcharf 100) 
varchar(50) 
intflO) 



/*ONLINE AD ID PRIMARY KEY AUTOJNCREMENT*/ 
/*ONLlNE AD TIME LENGTH NULL SEE-KEY*/ 
/*ONUNE AD NAME NULL*/ 
/♦ONLINE AD EMAIL NULL*/ 
TONLINE AD PHONE NUMBER NULL*/ 
/*ONLINE AD WEBSITE ADDRESS NULL*/ 
/*ONLINE AD BUSINESS CATEGORY NULL*/ 
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DEDICATION 



dedjd 



int(9) 
int(1) 



/"•DEDICATIONS ID PRIMARY KEY AUTO INCREMENT*/ 
/^DEDICATIONS NULL SEE-KEY*/ 



dedications 



dedication_name varchar(80) /*DEDICATION_NAME NULL*/ 

forward_name varchar(80) /*FORWARD COPY OF DEDICATION TO NULL*/ 

forward.email varchar(50) /*FORWARD COPY OF DEDICATION TO EMAIL NULL*/ 

PAYMENT - under development 



card 
expire 

card_number 

card_holder 

print 

online 

total 

**CREDIT CARD INFO - NEED INSIGHT 



sq^question 

1 =mothers maiden 
2=first pet 
3=high school 
4=tather middle 

adjype 

1 =full page gold 
2=half page gold 
3=full page silver 
4=half page silver 
5=full page bronze 
6=half page bronze 
7=full page standard 
8=half page standard 
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payjd 



int(9) 



/*PAYMENT ID PRIMARY KEY AUTOJNCREMENT*/ 



// INT KEY // 




eClick Performance 

9=quarter page standard 
10=business card 
1 1 =patrons 
1 2=booster 

onlinejength 

6=6 months 
12=12 months 

online_bus!ness - Decide How Handle Categories 'S - integer s Or Varchar 

dedications 

l=Friends Of: 
2=Special Thanks To: 
3=ln Honor Of: 
4=ln Memory Of: 

boosterpatron 

1 =patron 
2=booster 



Database Table SQL Code 

CREATE TABLE *adbook_userdata N ( 

'userjcT INT{ 9 ) NOT NULL DEFAULT '100000001' AUTOJNCREMENL 

'firstjname* VARCHARf 30 ) NOT NULL , 

Mast.name* VARCHARf 30 ) NOT NULL , 

'business.name' VARCHARf 100 ) NULL , 

*user_occ* INTf 2 ) NULL, 

'address* VARCHARf 150 ) NULL , 

'city VARCHARf 40 ) NOT NULL , 

* state* CHAR(2) NOT NULL, 

'zip' INTf 10) NOT NULL, 

'phone* INTf 10 ) NOT NULL , 

'fax' INTf 10 ) NULL , 

'user_date' DATE NOT NULL , 



eClick Performance | 4 East Huron Street | Chicago, II 6061 1 T 31 2.640.0083 F 866.729.5955 Confidential | April 1 6, 2007 | P 11 




eClick Performance 

PRIMARY KEY ( % userjd % ) 

) TYPE = MYISAM AUTOJNCREMENT=l ; 

CREATE TABLE % adbook_printad % ( 

'printadjcf INT( 9 ) NOT NULL AUTOJNCREMENT DEFAULT ' 1 0000000 1 ', 

*ad_type % INT( 1 ) NULL , 

'boosterpatrorY INT( 1 ) NULL , 

'printadjmg* VARCHAR( 50 ) NULL, 

PRIMARY KEY ( * printed Jd* ) 

) TYPE = MYISAM AUTOJNCREMENT=l ; 

CREATE TABLE *adbook_onlinead* ( 

'onlinejd' INT( 9 ) NOT NULL AUTOJNCREMENT DEFAULT * 100000001', 

'onlineJengtIV INT( 2 ) NULL , 

'online_name % VARCHAR( 100 ) NULL , 

v online_emair VARCHAR( 50 ) NULL , 

^online .phone* INT( 10 ) NULL , 

*online_website* VARCHARf 80 ) NULL , 

'online Jxisiness* INT( 2 ) NULL, 

PRIMARY KEY ( 'onlinejd' ) 

) TYPE = MYISAM AUTOJNCREMENT=l ; 

CREATE TABLE *adbook_dedication* ( 

'dedjd' int(9) NOT NULL AUTOJNCREMENT DEFAULT 1 1 0000000 1 

'dedications' int(l) NULL 

'dedication_name' varchar(80) NULL, 

'forward_name* varchar(80) NULL, 

% forward_emair varchar(50) NULL, 

PRIMARY KEY fdedjd') 
) TYPE=MylSAM AUTOJNCREMENT=l ; 

CREATE TABLE *adbook_orgdata* ( 

'oid' int(9) NOT NULL AUTOJNCREMENT DEFAULT '1 00000001 \ 

*org_name* varchar(lOO) NOT NULL, 

, org_address x varchar(150) NOT NULL, 

*org_cit/ varchar(40) NOT NULL, 

*org_state* varchar(2) NOT NULL, 

*org_zip* int(5) NOT NULL, 
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'org_phone^ int(IO) NOT NULL, 

'orgjax' int(10) NULL, 

'org_email' varchar(50) NOT NULL, 

'taxjd' int(9) NULL, 

4 description 4 mediumtext NOT NULL, 

'thank_yoiT mediumtext NULL, 

'org_date' date NOT NULL, 

PRIMARY KEY (W) 

) TYPE=MylSAM AUTO_INCREMENT=l ; 

CREATE TABLE ^adbook.chairmandata' ( 

'chair_id' int(9J NOT NULL AUTOJNCREMENT DEFAULT '1 0000000 1*, 

'first_name' varchar(30) NOT NULL, 

'last_name' varchar(SO) NOT NULL, 

'address* varchar(150) NULL, 

'city 4 varchar(40) NOT NULL 

'state' varchar(2) NOT NULL, 

'zip' varchar(lO) NOT NULL, 

'phone_number' int(10) NOT NULL, 

'fax' int(10) NULL, 

PRIMARY KEY ('chairjd') 

) TYPE=MylSAM AUTO_INCREMENT=l ; 

CREATE TABLE 'adbook.bookstructure' ( 

'bookjd' int(9J NOT NULL AUTOJNCREMENT DEFAULT '100000001', 

'print_size' int(l) NOT NULL, 

'prod.value' int(l) NOT NULL, 

'est_number' int(l) null, 

'frontjnside' int(l ) NOT NULL DEFAULT 0, 

Vearjnside' int(l) NOT NULL DEFAULT 0, 

'rear* int(l) NOT NULL DEFAULT 0, 

'binding' int(l) NOT NULL, 

'print.opt' int(l) NOT NULL, 

'open_date' date NOT NULL, 

'close.date' date NOT NULL, 

PRIMARY KEY fbookjd') 

) TYPE=MylSAM AUTO_INCREMENT=l ; 
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CREATE TABLE ^adbook.bookpricing* ( 

% adprice_id* int(9) NOT NULL AUTOJNCREMENT DEFAULT '1 0000000 1', 
'goldjuir decimal(4,2) NULL, 
*gold_half decimal(4,2) NULL, 
silver JulP decimal(4,2) NULL, 
*silver_half decimal(4,2) NULL 
'bronzejuir decimal(4,2) NULL, 
% bronze_half decimal(4,2) NULL, 
*standard_fuir decimal(4,2) NOT NULL, 
*standard_half decimal(4,2) NOT NULL, 
*standard_qtr* decimal(4,2) NOT NULL, 
*bus_card* decimal(4,2) NOT NULL, 
'patrons' decimal(4,2) NOT NULL, 
'boosters' decimal(4,2) NOT NULL, 
'online_6' decimal(4,2) NOT NULL, 
'online J 2* decimal(4,2) NOT NULL 
PRIMARY KEY ('adpricejd') 
) TYPE=MylSAM AUTO_INCREMENT=l ; 

Additional notes 

////////////////////////////////// TO CLARIFY i 1 1 1 1 1 1 1 1 1 1 i 1 1 1 1 1 1 ! 1 1 1 1 1 1 1 i 1 1 1 1 1 1 1 1 f 1 1 i 1 1 1 1 1 1 1 
Images or icons for ad image from or like NEBS forms = New England Business?? 
Buy an Ad - Do you want your contact info included? - not currently on form?? 
Value added sale - give now for next yr at a discount? - not on form now?? 
Verify Order - One last bonus savings - online ads only - no print?? Still in play?? 
Verify Order - Please send copy from me to...?? Still in Play?? 
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Under Set-Up or Admin - may be worth while having them choose or set Org, Category, Region, In 
Honor Of 



View Ad Books - By Type = Drop Menu => Multiple Books for a single Org 



"CREDIT CARD INFO - NEED INSIGHT 
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Current site design / Webstie 




AcCBookOn£ine.com 



overview key features sample forms hew it works 



d Books Online 

O SchoolAdBook.org 
0- ChurchAdBook.org 
0 MyCommunityAdBook.org 



Welcome 



to the Ad Book Online! 
A safe, direct deposit, direct to print online Ad Book 
fundralsing facilitator for your organization. 



featured services 



® how it works 



Praosont consoquot consoctotuor risus 

• Asrtean suscipit tellus in ante. 

• Loremipsum dolor sit amet, conscctetucr . 

• Nunc rtec risus at justo pelterrtesquo I net us. 

Usco varius faciltsis tectus. Nunc ncc risus at 
justo peltentesque luctus. Praesent cons equal 
coosectetucr risus. Phasellus varius egestas 
odio. Proin rhoncus, lac us ac venenatis curs us, 
nisi lac us volutpat mi. blartdit cuts mod lac us mi 
volutpat nisi. Integer accumsan tellus a quarn. 
Lorem 




• Setup your account in minutes 

• Create your pricing structure 

• This allows anyono to tako an ad out 
quickly, easily, and securely from any 
computer 



® create your ad book online 



It's Fast 
It's Easy 
Its Socuro 



Start Now! 
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Current form 



eClick Performance 



Chicago Home & Builder 
Foundation 



,123 Main St. St. 



Normal. I1 12345 

L(GfOu 



Ph: 123-456-7800 
Fx: 123^56-7890 



p SD Box)- 



JXcfBoo&Onl ine.com" 



Chicago 

IHOM6 Si BUILD6RS1 

v foundation 



-(Logo BOX) 



J 



A safe, direct deposit, direct to pjtnt, online ad book fundiaSs^ng fac&ator for your group or organization 
ChuirfiAdBoo3c.ojg ( SchoolAdBook.org | SportsAdBook.org j HSghSchoolAdBook.org | CornmunjtyAdBook.org 



*FirstName: 
Business Name: 
Address: 
*Clty: 

*Phone Number: 
•Email: 



*LastName: 



*State: 
Fax: _ 
•Password: 



•Zip: 



•Security Question: | [Security Question] * An8wer: 

(Your Email confirmation w3J be sent to this address.) 



Ad Book Ad Maker 

Your Ad Message and/or... Your Ad LayoutfDesIgn and/or.., Your Ad Image. Drag, Drop In, or Pick 

Deadline for online ad art is June 16th. 2006 

Select print ad size 

H Full Page 00,(1 s P° n s° r $200.00 <~ 
3 1/2 Page 001(1 Sponsor $200.00 r 
1/4 Page $35.00 <~ 

Patrons $ 2 0.00 C 



Standard Sponsor 
Standard Sponsor 

■ Business Card 
Booster 



$100.00 r 
$100.00 r 
$35.00 <~ 
$10.00 r 



Type, select, design your own message, ad, or sponsorship and/or attach your own art 
Ad Copy: 



| [Font Sire] | [Style] J Select an image Select a Border 

Browse | Upload I [help] 



Upload Camera Ready Art: 



But, you can also Mail a Hard Copy by June 28th, 2006: 

Chicago Home & Builder Foundation 123 Main St. 
Noonal.IL 12345 



Though we are delighted to provide 
graphic design services for you. Ads 
created online save Our 
organization time and money. 
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Online Ad 

Post your 24/7 Online Ad - Virtual Ad Book directory by Name or Business 

For 6 Months $25.00 <~ For 12 Months 

Name: Email: 

Number: Website: 



$50.00 r 



Category: 



[Type of Business] 



Thanks, Dedications, Tell a Friend 



Who can we thank for your support? [ Friends Of: 

^TflT 0 ^' Name: Email: 

contribution to: ■ --- 



Pledge & Payment 

Temts & Conditions Pledge Sox: 

; You agree not to attempt any unauthorised access to any part or component of the Website; and You agree ^ 
; that in the event that you have any right, claim or action against any Users arising out of that User's use of -JL\ 
I -tr» Website, then you will,pursu«,such rtoht. claim .w action IrKiepenrJentry.of and without recourse to us. ij.i 

I agree to the Terms and Conditions P 

Credit Card J Visa jj Ad Book Ad 

Expiration Date _ Online Ad 

Card Number Total 

Cardholder Name 



Submit 



Additional Payment Methods 



Print to Fax or Mall: 

Chicago Home & Builder Foundation 

123 Main St St 
Normal, IL 12345 



-OR 



Secure Payments 
by 




Footer: 
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Tell a Friend about the Ad Book Online 
Powered by 

jXcfBo obOnlin e.com" 

A safe, direct deposit, d:ract to pjtrtt, onSw ad book fac&ator for your group 
ChuJchAdBook.oig | SchoolAdBook.oig | SportsAdBook.org | K^ghSdhooSAd Book.org | CommunityAdBook.org 



tetms & conditions j organization tnfoimation | he!p 
©200S Ad Book || Patent Pending 
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